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271G TOPOaKATO TPOTAcELS, oo A1 peEyxpt ko A.
apOud g kabepidg ko oimha Tov TV EVOEIEN
N TpoTOoT eivon AavBacuéevn.

pPAYETE 6TO,TETPAOIO GOG TOV

Movéoeg 4

A.2. H avantoén véov mpoidviomv NG EMYEIPNONG

OV OVOPEPETOL OTIC KOVOTOLL
Movéoeg 4

A.3. Kabe emyeipnoioxn Aevrovpyia £xel to dikd 01O Kol TEPLEYOUEVO, QALY

¢’ OlouTIK ToVpYilag EmMTEAOVV TOV
ong.
Movéoeg 4

£0000 Top GNG TOV EMYEPNCEMV TPOS TOLG
@ Movdoes 4

fio emyeipnon yoparnpiletor g KOWMVIKI] KOTOGKELT Y10Ti:

Exopaler cuiroyua dpdon.

Agv cvykpovovtal, 6To TEPIPAALOV TNG, TO GUUPEPOVTO TOV HEADV TNG.
Avontocoel povo cyEcels eEovaioc.

Kavéva antd ta mopomdvo.
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A.8. Mia and T1g Aertovpyiec droiknong tov Fayol eivau:

o. Epmopua.
B. AoyloTik.
Y. IIpoPhreymc.
0. Olec.

Movdéoeg 6

A.9. H nopayoyuwoma g epyasioc vroroyiletar axo Tov TV
o napaydEvta aryafd Q
YPNUATIKO KEPAAALO YDPOC
nmapayxdEvta aryadd
b TOPALYOYIKOL GUVTELEGTEG
napayfEvTa aryadd %
’ apotBéc epyalopévav |
0. Tirota omd To Tapomdved %
D

Movdéoeg 6

A.10. Amo T1g OevtepebovoEG EMYEPNCIIKES  AELTO € VO OVOAVGETE TNV

Aertovpyia TG TANPOPOPN GIC.

Movéoeg 8
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, natokng nowmg;
Movdéoeg 5

glpMnong amévavTl 6To KOIVOVIKO GOVOAO.

B.1. a. T yvopilete yior TOV KOOK(

Bovec T

Movdéoeg 10
nepeyduevo tov Marketing;
Movaoeg 10
TG d101KNoNG TAPAy®YNG TEPLYPAYTE TIG:
apoy®YNg
Movdéoeg 5
010TNTOG Ko EAEYYO TOPAYWOYTG.
Movéoeg 5
[Towog 0 opropdg ¢ Nyecioag;
Movdéoeg 5
B. [Toa ta Bacikd oTotyeio OV GLVOETOLY THV NYETIKI CLUTEPLPOPVL;
Movaoeg 10
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